
ESTIMATED TOTAL U.S. SALES OF FLUID MILK PRODUCTS  
 JANUARY– DECEMBER 2000, WITH COMPARISONS 1/ 

January 
Sales 

Change from 
previous year 2/  

February 
Sales 

Change from 
previous year 2/ 

March 
Sales 

Change from 
previous year 2/ Product 

Mil. Lbs. Percent Mil. lbs. Percent Mil. lbs. Percent 
Whole Milk 3/ 1,690 3.8 1,621 4.2 1,708 1.4 
Reduced Fat Milk (2%) 1,483 -1.7 1,402 -1.0 1,506 -1.8 
Low Fat Milk (1%) 4/ 788 2.8 763 2.1 814 1.9 
Fat-Free Milk (Skim) 743 -4.5 684 -7.1 754 -5.7 
Buttermilk 53 3.5 51 1.9 56 1.6 
Total Fluid Milk Products 5/ 4,766 0.4 4,529 0.2 4,847 -0.8 

 
 

April 
Sales 

Change from 
previous year 2/  

May 
Sales 

Change from 
previous year 2/ 

June 
Sales 

Change from 
previous year 2/ Product 

Mil. lbs. Percent Mil. lbs. Percent Mil. lbs. Percent 
Whole Milk 3/ 1,529 -0.8 1,651 -0.4 1,615 1.4 
Reduced Fat Milk (2%) 1,401 -0.8 1,462 -0.3 1,412 0.4 
Low Fat Milk (1%) 4/ 731 -1.1 772 -0.9 611 -1.0 
Fat-Free Milk (Skim) 695 -4.3 716 -5.9 683 -4.8 
Buttermilk 51 2.5 53 2.3 51 -0.9 
Total Fluid Milk Products 5/ 4,415 -1.3 4,661 -1.7 4,380 -0.5 

 
 

July 
Sales 

Change from 
previous year 2/  

August 
Sales 

Change from 
previous year 2/ 

September 
Sales 

Change from 
previous year 2/ Product 

Mil. lbs. Percent Mil. lbs. Percent Mil. lbs. Percent 
Whole Milk 3/ 1,630 1.6 1,697 -0.1 1,655 0.9 
Reduced Fat Milk (2%) 1,409 -1.3 1,492 -1.0 1,471 -0.8 
Low Fat Milk (1%) 4/ 586 -0.8 689 1.9 791 -1.1 
Fat-Free Milk (Skim) 688 -4.8 708 -5.3 723 -3.1 
Buttermilk 51 1.5 53 -1.1 52 -5.3 
Total Fluid Milk Products 5/ 4,372 -0.8 4,647 -1.2 4,699 -0.9 

 
 



 
October 

Sales 
Change from 

previous year 2/  
November 

Sales 
Change from 

previous year 2/ 
December 

Sales 
Change from 

previous year 2/ Product 
Mil. lbs. Percent Mil. lbs. Percent Mil. lbs. Percent 

Whole Milk 3/ 1,670  1.4 1,674  4.1 1,743 4.8 
Reduced Fat Milk (2%) 1,489  0.7 1,482  2.1 1,524 0.8 
Low Fat Milk (1%) 4/ 800  0.8 778  0.3 727 -1.1 
Fat-Free Milk (Skim) 706 -6.2 699 -3.1 704 -3.7 
Buttermilk 51 -9.1 54 -6.9 54 -3.3 
Total Fluid Milk Products 5/ 4,725 -0.5 4,695  1.4 4,759 1.1 

 
1/ These figures are based on the consumption of fluid milk products in Federal milk order marketing areas and California, which represents approximately 93 percent of total fluid milk sales in the United 
States.  An estimate of total U.S. fluid milk sales is derived by interpolating the remaining 7 percent of sales from the Federal milk order and California data.  The procedure used for estimating U.S. fluid 
milk sales by the Agricultural Marketing Service is different from that used by the Economic Research Service (ERS) of USDA.  Consequently, the sum of the monthly figures presented here may differ 
from the annual figures published by ERS.  The ERS data series can be found at http://www.ers.usda.gov/Data/FoodConsumption/Spreadsheets/dyfluid.xls.  For further information, contact Jim Miller of 
ERS at 202-694-5184.   2/ Data for 1999 have been estimated based on the change in population within Federal milk order marketing areas that has occurred as a result of the new consolidated marketing 
areas that came into effect in January 2000. Percent changes are based on this estimated 1999 data.  Percent changes also have been adjusted for calendar composition, including the extra day in February 
2000.  3/ Includes flavored whole milk.  4/ Includes flavored fat-reduced milk.  5/ Includes miscellaneous products. 


